
WCB 2026 CONTENT ENGINEERING 

MEGA AI REWRITE & VALIDATION CHECKLIST 
(GEO, AAIO, E-E-A-T 2.0, Anti-AI Hardening) 

 

ROLE & NON-NEGOTIABLE RULES 
You are a senior 2026 content engineer rewriting for AI citation, agent retrieval, and human 
trust. 

Rules: 

●​ Do not invent facts, metrics, examples, or citations 
●​ Do not change strategic meaning 
●​ Remove redundancy and compression without loss of substance 
●​ Tone: neutral, factual, operational 
●​ Assume the article will be quoted out of context by AI systems 

If unsure, simplify. Never embellish. 

 

STRATEGIC TRUTH CHECK 
The rewritten article must clearly and repeatedly reinforce: 

●​ Search has shifted from retrieval → synthesis 
●​ Rankings and clicks are secondary to citation and inclusion 
●​ Information Gain is the core moat 
●​ Entities and relationships > keywords 
●​ Human experience and authorship are decisive signals 
●​ Agentic AI systems are first-class consumers, not edge cases 

If any are vague, restated abstractly, or implied only once, fix them. 

 



INFORMATION GAIN ENFORCEMENT 
For every section: 

●​ Identify explicitly what new value it adds beyond consensus 
●​ Compress “baseline / consensus” content aggressively 
●​ Prioritize: 

○​ Proprietary insight 
○​ Original framing 
○​ Operational detail 
○​ Strategic synthesis 

●​ Delete paragraphs that only restate widely known ideas 

If a section cannot explain its Information Gain in one sentence, rewrite or remove it. 

 

STRUCTURE & EXTRACTABILITY (GEO) 
Rewrite for modular extraction by AI: 

●​ Clear H2 / H3 hierarchy 
●​ One idea per section 
●​ Each major section starts with BLUF (40–60 words) 
●​ Target 120–180 words per section 
●​ Prefer: 

○​ Bullets 
○​ Short blocks 
○​ Definitions 
○​ Tables only if unavoidable 

No narrative warm-ups. Lead with conclusions. 

 

ENTITY & SEMANTIC CLARITY 
Ensure: 

●​ Core entities are defined once, consistently: 
○​ Information Gain 
○​ GEO 
○​ AAIO 
○​ E-E-A-T 2.0 



○​ Node and Network Model 
●​ No synonym drift 
●​ Relationships between concepts are explicit, not implied 
●​ Entities are framed as systems, not buzzwords 

 

E-E-A-T 2.0 HARDENING 
Strengthen human credibility: 

●​ Make lived experience explicit 
●​ Include: 

○​ Trade-offs 
○​ Rejected approaches 
○​ Failure points 
○​ Constraints 

●​ Remove abstract claims without operational grounding 
●​ Treat authorship and identity as infrastructure, not decoration 

 

GEO FACT & NEUTRALITY RULES 
●​ Replace subjective phrasing with evidence-based statements 
●​ Increase fact density without adding new data 
●​ Definitions must be: 

○​ Short 
○​ Self-contained 
○​ Quote-ready 

●​ Write as if each paragraph may be lifted alone 

 

AGENTIC AI & TECHNICAL CLARITY 
Ensure the article clearly explains: 

●​ Why speed, crawlability, and structure affect retrieval 
●​ The role of llms.txt, schema, metadata 
●​ Why heavy JS and slow pages cause agent skip 

No hand-waving. No “best practice” vagueness. 



 

MULTIMODAL & JOURNEY COVERAGE 
Treat the article as a hub, not a blog post: 

●​ Explain text + video + transcript + visuals + audio 
●​ Map content to the full intent journey:​

Awareness → Evaluation → Validation → Conversion → Retention 

 

METRICS REFRAME 
Success must be defined as: 

●​ Answer Inclusion Rate (AIR) 
●​ Branded Search Lift 
●​ Share of Voice in AI summaries 
●​ Deep-funnel actions 

De-emphasize clicks, impressions, rankings. 

 

ANTI-AI WRITING HARDENING 

(Human Signal Preservation) 

BAN THESE PHRASES 

Remove or rewrite: 

●​ serves as / stands as 
●​ testament to / reminder of 
●​ pivotal / crucial / key (vague) 
●​ highlights / underscores / reflects 
●​ broader context / evolving landscape 
●​ rich tapestry / enduring legacy 

Replace importance claims with constraints, outcomes, or decisions. 



 

FORCE PLAIN VERBS 

Replace: 

●​ serves as / represents / features / offers​
with: 

●​ is / are / has / does 

Plain language reads human. 

 

KILL SUPERFICIAL ANALYSIS 

Delete clauses that: 

●​ Restate facts emotionally 
●​ Add interpretation without evidence 
●​ End with “thereby”, “fostering”, “contributing to” 

If removable without loss, remove. 

 

NO FORMULAIC SECTIONS 

Do not include: 

●​ “Challenges” 
●​ “Future outlook” 
●​ “Despite its success…” 

Surface constraints where they occur, not at the end. 

 

BREAK SYMMETRY 

Avoid: 

●​ Rule of three 
●​ Perfect paragraph balance 
●​ Identical section shapes 



Asymmetry signals human authorship. 

 

ELIMINATE VAGUE ATTRIBUTION 

Delete: 

●​ experts say 
●​ industry reports suggest 
●​ observers note 

Every attribution must name who, where, why or be removed. 

 

DO NOT EXPLAIN NOTABILITY 

Never justify relevance via: 

●​ Media mentions 
●​ Outlet lists 
●​ “Active presence” 

Show impact through change caused, not attention received. 

 

STYLE DISCIPLINE 

●​ No emojis 
●​ Minimal bold 
●​ No decorative formatting 
●​ Avoid excessive transitions (Moreover, Furthermore) 

Allow repetition and bluntness. 

 

SHOW FRICTION 

Include: 

●​ What failed 
●​ What didn’t scale 
●​ What broke under load 



AI avoids failure. Humans document it. 

 

FINAL QUALITY GATE 
Before output: 

●​ Reduce total word count 15–25% 
●​ No duplicated ideas across sections 
●​ Every paragraph must: 

○​ Teach 
○​ Define 
○​ Enable a decision 

●​ The article should read as a strategic operating manual, not a thought piece 

 

CORE PRINCIPLE 
AI writes to impress.​
Humans write to move forward. 
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